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Abstract :
The purpose of this study is to gain a deep understanding of the factors, which influence the
adoption and usage of Web innovation by the DMO (Destination Management Organizations)
in France. By the development of ICT (information and communication technologies), the
customers’ behavior has been changed and the tourism & hospitality professionals are facing
multiple challenges. In this regard, this study consists of two steps: First, it evaluates the
innovativeness of the DMO websites by proposing a framework. This evaluation gives a
missed result. So, in order to explain the result of step 1, in the second step, we focus on the
factors, which influence the process of Web innovation adoption by the French DMO.
Qualitative research method, especially semi-structured interviews been done with the experts
and the DMO managers in order to understand how managers perceive the Web innovation,
what are the challenges to adopt the Web innovation, and, how they anticipate to those
changes and implement Web innovation in their organization. Those tourism and hospitality
firms, who are interested in adopting the Web innovation, may find these results helpful in
guiding their efforts.
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